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On-line purchases
56% of households in Hungary made on-line purchases 
in the 4th quarter of 2024, spending an average of 
85 thousand forints.

Distribution of on-line purchases by 
their frequency, 4th quarter 2024
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On-line purchase habits of households, 4th quarter 2024

Average amount of purchases from web pages, per household, 
4th quarter 2024

Total on-line purchases

Made purchases from foreign web pages

Made purchases from Chinese web shops

84.7
thousand forints

39.6
thousand forints

22.4
thousand forints

Proportion of products or services most often purchased on-line, 
among households, 4th quarter 2024
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Clothes and shoes 64.1
Electrical goods 48.5

Administering overheads
payments, and finances 42.3

Household equipment 31.1
Entry tickets 20.4

Beauty products 19.6
Travel 17.4

Ready meals and dishes 14.7
Food 13.2

Source: HCSO, living conditions survey.


